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	  (Tradi$onal)	  Mobile	  Site	  

•  Focused	  on	  “quick”	  and	  “on	  the	  go”	  informa$on	  
– Hours	  
– Loca$on	  and	  direc$ons	  
– Computer	  availability	  
– Quick	  research	  

•  Limited	  choice	  
– Few	  databases	  
– Limited	  access	  to	  library	  	  

	  account	  informa$on	  
	  
Flickr:	  "sms"	  by	  Toni	  
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First	  User	  Survey	  
November	  2012	  -‐	  January	  2013	  



OSU	  Mobile	  Site	  	  -‐	  1st	  Usability	  Survey	  

Itera$on	  of	  
OSUL	  Mobile	  
Site	  in	  use	  2011	  
–	  Fall	  2013	  



Second	  User	  Survey	  
December	  2013	  –	  February	  2014	  



iOS	  iPad	  2	  	  	  	  	  	  	  	  	  	   	   	   	  	   	  Android	  Kindle	  Fire	  	  	  	  	  	  	  	  	  	  	  	  	  	  iOS	  iPhone	  4	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  
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-‐	  present	  

OSU	  Mobile	  Site	  	  -‐	  2nd	  Usability	  Survey	  



Survey	  Comparison	  
	  

November	  2012	  –	  January	  2013	  
December	  2013	  –	  February	  2014	  



Number	  of	  Par$cipants	  

2012/2013	   2013/2014	  
127	   106	  



What	  are	  you	  searching	  for	  during	  this	  
visit	  to	  the	  library’s	  mobile	  site?	  
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How	  ohen	  do	  you	  use	  	  
the	  library’s	  mobile	  site?	  

0%	  

10%	  

20%	  

30%	  

40%	  

50%	  

60%	  

70%	  

This	  is	  my	  first	  $me	  Less	  than	  once	  a	  
month	  

Once	  a	  month	  2-‐3	  $mes	  a	  month	  Once	  a	  week	  2-‐3	  $mes	  a	  week	  Daily	  

Second	  Survey	  -‐	  Percent	  
of	  Responses	  
First	  Survey	  -‐	  Percent	  of	  
Responses	  



Keyword	  Searches	  for	  Books	  
First	  Survey	   Second	  Survey	  

Semiconductor	   History	  of	  modern	  design	  

Oregon	  taxes	   Semiconductor	  

Pomerania	   Peter	  Elbow	  wri$ng	  with	  power	  

Textbooks	   Essen$als	  of	  conserva$on	  biology	  

Beer	  and	  circus	   Harry	  Poker	  

Accelerated	  c++	   Women,	  science,	  and	  technology	  

Seafood	  quality	   Rosenthal	  behavioral	  research	  

Wri$ng	  a	  successful	  thesis	  and	  
disserta$on	  

Hip	  hop	  literacies	  

Au$sm	  spectrum	  in	  children	   Founda$on	  engineering	  



Keyword	  searches	  for	  research	  on	  a	  topic	  

First	  Survey	   Second	  Survey	  

Social	  jus$ce	   Ar$cle	  by	  Hirsh	  on	  anthropology	  

Ecological	  anthropology	  shared	  	   Higher	  ed,	  iden$ty,	  and	  social	  science	  

governance	  college	   Foster	  care	  

NCAA	  history	   Human	  sexual	  development	  

World	  War	  1	   Pediatric	  medicine	  ancient	  

Procurement	  and	  contract	  processes	   Hip	  dysplasia	  in	  canines	  

Seafood	  quality	   Sexuality.	  Motherhood.	  

Ethnobotany	  Oregon	   Rainfall	  induced	  slope	  instability	  

Dye	  proper$es	  and	  peak	  wavelengths	   Gut	  Microbes	  and	  the	  brain	  

Company	  info	  for	  Applebee’s	  



Survey	  Takeaways	  
•  Not	  one	  size	  fits	  all:	  
– Direc$ons/Loca$on	  low	  use	  	  
– Users	  want	  to	  do	  in-‐depth	  
research	  

– Not	  necessarily	  looking	  for	  
“quick”	  informa$on	  

– Not	  necessarily	  “on	  the	  go”	  



Analy$cs	  Comparison	  
	  

November	  2012	  –	  January	  2013	  
November	  2013	  –	  January	  2014	  



Mobile	  Sta$s$cs	  via	  Google	  Analy$cs	  –	  
2012/2013	  vs.	  2013/2014	  

•  Increase	  in	  mobile/tablet	  traffic	  =	  15%	  
– Mobile	  up	  43%;	  Tablets	  down	  19%	  

•  	  Bounce	  rate	  increase	  =	  14%	  
•  Pages	  per	  visit	  increase	  =	  55%	  
•  Average	  visit	  length	  increase	  =	  62%	  



Analy$cs	  Comparison	  

2012/2013	  
•  Top	  Page	  Views:	  
–  Computer	  availability	  
map	  

– Mobile	  homepage	  
–  Research	  

2013/2014	  
•  Top	  Page	  Views:	  
–  Library	  homepage	  
–  Patron	  info	  (broken	  link)	  
–  Zotero	  Tutorial	  Libguide	  



Google	  Analy$cs	  Limita$ons	  

•  Comparison	  between	  years	  
was	  compromised	  because	  
of	  different	  analy$cs	  tools	  –	  
Urchin	  vs.	  Google	  

•  Highest	  percentage	  of	  page	  
views	  were	  the	  homepage	  
–	  where	  hours	  are	  located	  

•  Analy$cs	  highlighted	  
broken	  pages	  and	  errors.	  

	  
	  
	  



Survey	  +	  Google	  Analy$cs	  Takeaways	  

•  Different	  behaviors	  
observed	  with	  Analy$cs	  

•  Analy$cs	  don’t	  provide	  a	  
“why”	  

•  Survey	  only	  gives	  a	  
snapshot	  

	  
	  
	  



Best	  Prac$ces	  for	  Keeping	  Users	  at	  the	  
Center	  of	  Your	  Mobile	  Design	  	  

•  Con$nual	  assessment	  
•  Solicit	  feedback	  
mul$ple	  ways	  

•  Monitor	  the	  mobile	  
landscape	  

•  Listen	  to	  a	  variety	  of	  
stakeholders	  

Flickr:	  "Lego	  Explorer"	  by	  JonoTakesPhotos	  	  



Future	  Work	  

•  Assess	  in	  new	  ways	  
•  Ask	  different	  
ques$ons	  

•  Be	  responsive	  
•  Watch	  for	  evolving	  
device	  types	  

Flickr:	  "Glass	  Magic"	  by	  EricaJoy	  


